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FOR GETTING STARTED 

PAULINE STRAYHORNE is a 
dedicated volunteer who 
enjoys sharing her tips for a 
successful life with young 
people. She wants young 
people to know that the world 
is bigger than the place they 
are occupying at this time. 
For this reason, she has left 
her PBS station a gift in her 
will. Her local station is CET in 
Cincinnati, Ohio. 

TIPS 
PART ONE: 
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Tips – Success Starts at the Top at East Tennessee PBS! 

TIPS    /    TOOLS    /    TECHNIQUES 

Top: Judy Cutaia, Executive Director Major Donors and 
Planned Giving; Vickie Lawson, President & CEO; 
Barbara Shipley, Chief Development Officer. Left Tony 
Poole, Chief Engineer; Russ Manning, Director of 
Programming. 

In 2013, Vickie Lawson, President & CEO of East Tennessee PBS, made a 
strategic decision to invest in planned giving. Under the leadership of 
Judy Cutaia, Executive Director, the station joined the PBS Planned 
Giving Capacity Building Project.  

After learning what works from other stations, Vickie was ready to 
launch their new program. Her first action step was to call a meeting to 
inform and engage all-staff. During that meeting, she assigned key roles 
to staff in development, programming and engineering. The team then 
worked together to execute the marketing strategy recommended by 
PBS. (See Flight Strategy). 

The contributions from this cross-functional team have produced 
incredible results - 500 new prospects and 50 confirmed gift 
commitments. The station has also become the recipient of 
contributions from donor advised funds, charitable trusts and IRAs.   

The planned giving success at East Tennessee PBS is the direct result of 
a commitment that started at the top! 
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MARKETING TIPS FOR MANAGERS 

1. Communicate that planned giving is a STATION PRIORITY

2. Recognize planned giving success across all functional areas

3. EDUCATE, EQUIP and ENGAGE board and staff members

4. Integrate planned giving messages in Membership renewals and appeals - piggyback

5. Leverage board relationships to open doors with lawyers and other advisors

6. Be intentional – run at least 4 bequest campaigns per year

7. Utilize all communication channels to market – broadcast, digital and print

8. Capitalize on your broad reach by marketing during primetime hours

9. Measure success by the strength of your bequest pipeline, not dollars through the door

10. Be patient - planned giving is a marathon, not a sprint
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GORDON OLSON enjoys 
volunteering in his 
community. He believes 
that he has made a 
difference. Some of the 
values that he has have 
come to him from PBS. For 
this reason, he’s included 
his PBS station in his future 
plans. It’s not a big gift, but 
something that will help his 
local station, KCTS 9 in 
Seattle, WA. 

FOR COMMUNICATING WITH STATION 
SUPPORTERS TOOLS 

PART TWO: 
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Tools for Marketing Bequests 

A catalog of spots is available to help stations 

raise awareness about planned giving and 

more specifically, bequests. This evolving 

catalog includes testimonials that feature 

planned giving donors from stations across 

the system. These assets will help your station 

get started quickly.   

The catalog also includes a suite of companion 

print ads, web ads and landing pages. To 

provide greater flexibility, the ads are available 

in two sizes (full page and half page) and two 

colors (full color and B&W)  

TIPS    /    TOOLS    /    TECHNIQUES 

CET/ThinkTV, Cincinnati, OH 

KCTS 9, Seattle, WA 

KVIE, Sacramento, CA 

SCETV, Columbia, SC 

WNET, New York, NY 

Thank you to our contributing stations: 
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BRUCE SMITH + PAUL CASTELLANO  
WNET / New York, NY

SHEILA + LARRY HANEY 
SCETV / Columbia, SC

:60 spot :30 spot :60 spot  :30 spot 

Landing Page 

 Print Ads 

Landing Page 

 Print Ads 

Spots, Companion Ads + Landing Pages 

TIPS    /    TOOLS    /    TECHNIQUES 

BEQUEST PORTFOLIO 

Web Ads 
Web Ads 

 Still Images  Still Images 

https://pbs.box.com/s/fk6shj12j0nq3nu82mwml999y0m79zpi
https://pbs.box.com/s/xhv5qhhvf5oury5xo9eelwst953z037o
https://source.pbs.org/otmm/ux-html/source/?p=collection%2Furl_selection%2F395934c5421c1bfca4c2a58905630879d40a0bf2
https://source.pbs.org/otmm/ux-html/source/?p=collection%2Furl_selection%2Fd04c69178cb1a81e946cd73fdbd08d0b8ed99345
https://source.pbs.org/otmm/ux-html/source/?p=collection%2Furl_selection%2Fa6f14554b4762cb0a49e8317a1791e7f82f28428
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*sheila%2520and%2520larry%252030%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTdCJTVDJTIydHlwZSU1QyUyMiUzQSU1QyUyMmNvbS5hcnRlc2lhLnNlYXJjaC5mYWNldC5GYWNldENhc2NhZGluZ0ZpZWxkUmVzdHJpY3Rpb24lNUMlMjIlMkMlNUMlMjJmYWNldF9nZW5lcmF0aW9uX2JlaGF2aW9yJTVDJTIyJTNBJTVDJTIyRFJJTExET1dOJTVDJTIyJTJDJTVDJTIyZmllbGRfaWQlNUMlMjIlM0ElNUMlMjJQQlNfRklFTERfQVNTRVRfVFlQRSU1QyUyMiUyQyU1QyUyMnZhbHVlX2xpc3QlNUMlMjIlM0ElNUIlN0IlNUMlMjJjb21wb25lbnRfbGlzdCU1QyUyMiUzQSU1QiU1QyUyMlZpZGVvJTVDJTIyJTVEJTdEJTVEJTdEJTVEJTdEJTIy%40%2522%257B%257D%2522
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*sheila%2520and%2520larry%2520landing%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTdCJTVDJTIydHlwZSU1QyUyMiUzQSU1QyUyMmNvbS5hcnRlc2lhLnNlYXJjaC5mYWNldC5GYWNldFNpbXBsZUZpZWxkUmVzdHJpY3Rpb24lNUMlMjIlMkMlNUMlMjJmYWNldF9nZW5lcmF0aW9uX2JlaGF2aW9yJTVDJTIyJTNBJTVDJTIyRVhDTFVERSU1QyUyMiUyQyU1QyUyMmZpZWxkX2lkJTVDJTIyJTNBJTVDJTIyQlVTSU5FU1NfVVNFJTVDJTIyJTJDJTVDJTIydmFsdWVfbGlzdCU1QyUyMiUzQSU1QiU1QyUyMkZ1bmRyYWlzaW5nJTVDJTIyJTVEJTdEJTVEJTdEJTIy%40%2522%257B%257D%2522
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*bruce%2520and%2520paul%27s%2520story%2520%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%%253D%253D%40%2522%257B%257D%2522
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*bruce%2520and%2520paul%27s%2520story%2520landing%2520page%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTdCJTVDJTIydHlwZSU1QyUyMiUzQSU1QyUyMmNvbS5hcnRlc2lhLnNlYXJjaC5mYWNldC5GYWNldENhc2NhZGluZ0ZpZWxkUmVzdHJpY3Rpb24lNUMlMjIlMkMlNUMlMjJmYWNldF9nZW5lcmF0aW9uX2JlaGF2aW9yJTVDJTIyJTNBJTVDJTIyRFJJTExET1dOJTVDJTIyJTJDJTVDJTIyZmllbGRfaWQlNUMlMjIlM0ElNUMlMjJQQlNfRklFTERfQVNTRVRfVFlQRSU1QyUyMiUyQyU1QyUyMnZhbHVlX2xpc3QlNUMlMjIlM0ElNUIlN0IlNUMlMjJjb21wb25lbnRfbGlzdCU1QyUyMiUzQSU1QiU1QyUyMkltYWdlL0dyYXBoaWMlNUMlMjIlNUQlN0QlNUQlN0QlNUQlN0QlMjI%253D%40%2522%257B%257D%2522
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*sheila%2520and%2520larry%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTdCJTVDJTIydHlwZSU1QyUyMi
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*bruce%2520and%2520paul%27s%2520story%2520banners%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTVEJTdEJTIy%40%2522%257B%257D%2522
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*sheila%2520and%2520larry%2520banner%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTVEJTdEJTIy%40%2522%257B%257D%2522
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*bruce%2520and%2520paul%27s%2520story%2520still%2520images%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*sheila%2520and%2520larry%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%%253D%40%25
https://source.pbs.org/otmm/ux-html/source/?p=collection%2Furl_selection%2Fd4b9dcaa43f114ba5708fd1e8c4ff11c140d9fd2


BETSY ASHTON 
WNET / New York, NY

BEQUEST PORTFOLIO 9 

Spots, Companion Ads + Landing Pages 

:60 spot 

PAULINE STRAYHORNE  
CET / Cincinnati, OH

:30 spot  :60 spot :30 spot 

Landing Page 

 Print Ads 

Landing Page 

 Print Ads 
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Web Ads Web Ads 

 Still Images  Still Images 

https://source.pbs.org/otmm/ux-html/source/?p=collection%2Furl_selection%2F8c34b4e207508558077d1746a80871fc21719f51
https://source.pbs.org/otmm/ux-html/source/?p=collection%2Furl_selection%2F785ef2fac3c3550a290c3d305d76bb8fd880e1bd
https://pbs.box.com/s/iaystp3auvmnw95zr2t3apex8kov5r4d
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*betsy%27s%2520story%2520%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTdCJTVDJTIydHlwZSU1QyUyMi
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*pauline%27s%2520story%2520%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%%253D%253D%40%2522%257B%257D%2522
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*pauline%27s%2520story%2520landing%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTVEJTdEJTIy%40%2522%257B%257D%2522
https://pbs.box.com/s/8hy42hty6l5qmuntybiq9enub3asmbyv
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*betsy%27s%2520story%2520%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%%253D%253D%40%2522%257B%257D%2522
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*betsy%27s%2520story%2520%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTdCJTVDJTIydHlwZSU1QyUyMi
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*pauline%27s%2520story%2520banner%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTVEJTdEJTIy%40%2522%257B%257D%2522
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*pauline%27s%2520story%2520%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTdCJTVDJTIydHlwZSU1QyUy
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*betsy%27s%2520story%2520%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%%253D%253D%40%2522%257B%257D%2522
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*pauline%27s%2520story%252030%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTVEJTdEJTIy%40%2522%2
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*pauline%27s%2520story%252060%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTVEJTdEJTIy%40%2522%257B%257D%2522
https://source.pbs.org/otmm/ux-html/source/?p=collection%2Furl_selection%2F96c51fbd870d4176772e95bbf22ab1c81e9d82bb
https://source.pbs.org/otmm/ux-html/source/?p=collection%2Furl_selection%2F11cdbdcad57800cd6692f4dafbf7728c919ff141
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:60 spot:30 spot 

ED MAPP 
WNET / New York, NY

GORDON OLSEN 
KCTS9 / Seattle, WA

:30 spot :60 spot 

Spots + Companion Ads 
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 Print Ads  Print Ads 

 Still Images  Still Images 

https://vimeopro.com/user13985966/visionary-society-and-planned-giving-announces/video/131803970
https://vimeopro.com/user13985966/visionary-society-and-planned-giving-announces/video/131803972
https://source.pbs.org/otmm/ux-html/source/?p=collection%2Furl_selection%2F5622d19cc3e4c002aa3bea2ded0f2298597b13d0
https://source.pbs.org/otmm/ux-html/source/?p=collection%2Furl_selection%2Fe1a3becbb9421732ed3a46039be8144ca07b2ce9
https://source.pbs.org/otmm/ux-html/source/?p=collection%2Furl_selection%2F57c44d382c61fb72fb2413b47ed65cec0378c049
https://source.pbs.org/otmm/ux-html/source/?p=collection%2Furl_selection%2F8af1e8d4d1347899d24fc924f5145608b7d35c98
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*Ed%27s%2520story%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTdCJTVDJTIydHlwZSU1QyUyMiUzQSU1Qy
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*gordon%27s%2520story%2520%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTdCJTVDJTIydHlwZSU1QyUyM
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*Ed%27s%2520story%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%%40%2522%257B%257D%2522
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*gordon%27s%2520story%2520%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTdCJTVDJTIydHlwZSU1QyUyMiUzQSU1QyUyMmNvbS5hcnRlc2lhLnNlYXJjaC5mYWNldC5GYWNldENhc2NhZGluZ0ZpZWxkUmVzdHJpY3Rpb24lNUMlMjIlMkMlNUMlMjJmYWNldF9nZW5lcmF0aW9uX2JlaGF2aW9yJTVDJTIyJTNBJTVDJTIyRFJJTExET1dOJTVDJTIyJTJDJTVDJTIyZmllbGRfaWQlNUMlMjIlM0ElNUMlMjJQQlNfRklFTERfQVNTRVRfVFlQRSU1QyUyMiUyQyU1QyUyMnZhbHVlX2xpc3QlNUMlMjIlM0ElNUIlN0IlNUMlMjJjb21wb25lbnRfbGlzdCU1QyUyMiUzQSU1QiU1QyUyMkltYWdlL0dyYXBoaWMlNUMlMjIlNUQlN0QlNUQlN0QlNUQlN0QlMjI%253D%40%2522%257B%257D%2522


BEQUEST PORTFOLIO 11

:60 spot 

LEEANN DICKSON 
KVIE  / Sacamento, CA

ALICE SPARKS 
CET / Cincinnati, OH

:30 spot :60 spot :30 spot 

Spots + Companion Ads 

 Print Ads  Print Ads 
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 Still Images  Still Images 

https://pbs.box.com/s/fxtdpholquu1ev0hjmbu
https://source.pbs.org/otmm/ux-html/source/?p=collection%2Furl_selection%2Fa510230d79e66abb77b3159f472314eb1ff9274a
https://source.pbs.org/otmm/ux-html/source/?p=collection%2Furl_selection%2Fb2cfc106983f0c9ebed7cf760df1798b5ca5d4be
https://source.pbs.org/otmm/ux-html/source/?p=collection%2Furl_selection%2Fd2fbd306833d9e3e1034a9070c47864321986185
https://source.pbs.org/otmm/ux-html/source/?p=collection%2Furl_selection%2F0d83fa76f37deca4a326d82a756fd1eef0a6b03a
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2Fleeann%27s%2520story%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%%253D%253D%40%2522%257B%257D%2522
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2Falice%27s%2520story%2520%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2Falice%27s%2520story%2520still%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTdCJTVDJTIydHlwZSU1QyUyMiUzQSU1QyUyMmNvbS5hcnRlc2lhLnNlYXJjaC5mYWNldC5GYWNldENhc2NhZGluZ0ZpZWxkUmVzdHJpY3Rpb24lNUMlMjIlMkMlNUMlMjJmYWNldF9nZW5lcmF0aW9uX2JlaGF2aW9yJTVDJTIyJTNBJTVDJTIyRFJJTExET1dOJTVDJTIyJTJDJTVDJTIyZmllbGRfaWQlNUMlMjIlM0ElNUMlMjJQQlNfRklFTERfQVNTRVRfVFlQRSU1QyUyMiUyQyU1QyUyMnZhbHVlX2xpc3QlNUMlMjIlM0ElNUIlN0IlNUMlMjJjb21wb25lbnRfbGlzdCU1QyUyMiUzQSU1QiU1QyUyMkltYWdlL0dyYXBoaWMlNUMlMjIlNUQlN0QlNUQlN0QlNUQlN0QlMjI%253D%40%2522%257B%257D%2522
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*leeann%27s%2520story%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTdCJTVDJTIydHlwZSU1QyUyMiUzQSU1QyUyMmNvbS5hcnRlc2lhLnNlYXJjaC5mYWNldC5GYWNldENhc2NhZGluZ0ZpZWxkUmVzdHJpY3Rpb24lNUMlMjIlMkMlNUMlMjJmYWNldF9nZW5lcmF0aW9uX2JlaGF2aW9yJTVDJTIyJTNBJTVDJTIyRFJJTExET1dOJTVDJTIyJTJDJTVDJTIyZmllbGRfaWQlNUMlMjIlM0ElNUMlMjJQQlNfRklFTERfQVNTRVRfVFlQRSU1QyUyMiUyQyU1QyUyMnZhbHVlX2xpc3QlNUMlMjIlM0ElNUIlN0IlNUMlMjJjb21wb25lbnRfbGlzdCU1QyUyMiUzQSU1QiU1QyUyMkltYWdlL0dyYXBoaWMlNUMlMjIlNUQlN0QlNUQlN0QlNUQlN0QlMjI%253D%40%2522%257B%257D%2522
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A number of stations have engaged their planned giving donors by asking them to share their personal 
stories. Here are just a few impactful testimonials produced by stations that will help inspire your 
marketing efforts:    

TESTIMONIALS 

Tom and Karen’s Story 
Mississippi Public 
Broadcasting 

Barb and Warren’s Story 
Story A and Story B  
Iowa Public Television 

Lorna’s Story  
Story A and Story B 
Iowa Public Television 

Diane and Keith’s Story 
  OPB 

TIPS    /    TOOLS    /    TECHNIQUES 

Station Produced Spots 

https://pbs.box.com/s/li0p2ny4yo7q3kf5lza1jhe39tysp74e
https://pbs.box.com/s/97t0ykss6nwzul9n21h4e2514cose41v
https://pbs.box.com/s/q3rg235knqdcnxceh5a0m3gb8n5xir6i
https://pbs.box.com/s/wpi28zdbsylj37wjul7gus4wk8fmtd53
https://pbs.box.com/s/60wzrbpg6x8zyhcn4zpqcswj358xhe3r
https://pbs.box.com/s/ou3mgc05ta3j72qllp9d
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Informational and Tribute 

WXXI 
Bob McKnight Tribute  

by Norm Silverstein, President & CEO 

 

Do you have a testimonial to share with the station community?  If so, please send a note to 
Lauren Cummings, Director, Philanthropy - lacummings@pbs.org.

TESTIMONIALS 

TIPS    /    TOOLS    /    TECHNIQUES 

Station Produced Spots 

Twin Cities PBS - TPT  
Informational Spot 

by Jim Pagliarini, President & CEO 

THIRTEEN   
Informational Spot 

by Neal Shapiro, President & CEO 

Download all spot scripts 

https://pbs.box.com/s/8xph6mje1m11bq0q1v77
https://vimeopro.com/user13985966/visionary-society-and-planned-giving-announces/video/131776033
https://vimeo.com/201738579/0c1cbefc85
https://pbs.box.com/s/m1qacdideloqlsncvntdffye9niaa2xc
mailto:lacummings@pbs.org
mailto:lacummings@pbs.org
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COLLATERAL MATERIALS are helpful  
tools to use as leave-behinds and 
workshop materials. You can 
customize and change all of the 
elements to satisfy the needs of the 
market you serve.    

 CHARITABLE INSTRUMENTS (Revocable) 

• Wills & Trusts

• Beneficiary Designations

CHARITABLE ASSETS 

• IRA Charitable Rollover

• Appreciated Stock

• Retirement Accounts

• Life Insurance

• Personal Residence

• Personal Property

Wills & Trusts Beneficiary Designations IRA Rollover Appreciated Stock 

Retirement Accounts Life Insurance Personal Residence Personal Property 

TIPS    /    TOOLS    /    TECHNIQUES 

Collateral 

https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*giving%2520by%2520will%2520station%2520example%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*beneficiary%2520designations%2520instruments%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTdCJTVDJTIydHlwZSU1QyUyMiUzQSU1QyUyMmNvbS5hcnRlc2lhLnNlYXJjaC5mYWNldC5GYWNldFNpbXBsZUZpZWxkUmVzdHJpY3Rpb24lNUMlMjIlMkMlNUMlMjJmYWNldF9nZW5lcmF0aW9uX2JlaGF2aW9yJTVDJTIyJTNBJTVDJTIyRVhDTFVERSU1QyUyMiUyQyU1QyUyMmZpZWxkX2lkJTVDJTIyJTNBJTVDJTIyQlVTSU5FU1NfVVNFJTVDJTIyJTJDJTVDJTIydmFsdWVfbGlzdCU1QyUyMiUzQSU1QiU1QyUyMkZ1bmRyYWlzaW5nJTVDJTIyJTVEJTdEJTVEJTdEJTIy%40%2522%257B%257D%2522
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*IRA%2520rollover%2520assets%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTdCJTVDJTIydHlwZSU1QyUyMiUzQSU1QyUyMmNvbS5hcnRlc2lhLnNlYXJjaC5mYWNldC5GYWNldFNpbXBsZUZpZWxkUmVzdHJpY3Rpb24lNUMlMjIlMkMlNUMlMjJmYWNldF9nZW5lcmF0aW9uX2JlaGF2aW9yJTVDJTIyJTNBJTVDJTIyRVhDTFVERSU1QyUyMiUyQyU1QyUyMmZpZWxkX2lkJTVDJTIyJTNBJTVDJTIyQlVTSU5FU1NfVVNFJTVDJTIyJTJDJTVDJTIydmFsdWVfbGlzdCU1QyUyMiUzQSU1QiU1QyUyMkZ1bmRyYWlzaW5nJTVDJTIyJTVEJTdEJTVEJTdEJTIy%40%2522%257B%257D%2522
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*giving%2520by%2520stock%2520assets%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*giving%2520retirement%2520accounts%2520charitable%2520assets%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTdCJTVDJTIydHlwZSU1QyUyMiUzQSU1QyUyMmNvbS5hcnRlc2lhLnNlYXJjaC5mYWNldC5GYWNldFNpbXBsZUZpZWxkUmVzdHJpY3Rpb24lNUMlMjIlMkMlNUMlMjJmYWNldF9nZW5lcmF0aW9uX2JlaGF2aW9yJTVDJTIyJTNBJTVDJTIyRVhDTFVERSU1QyUyMiUyQyU1QyUyMmZpZWxkX2lkJTVDJTIyJTNBJTVDJTIyQlVTSU5FU1NfVVNFJTVDJTIyJTJDJTVDJTIydmFsdWVfbGlzdCU1QyUyMiUzQSU1QiU1QyUyMkZ1bmRyYWlzaW5nJTVDJTIyJTVEJTdEJTVEJTdEJTIy%40%2522%257B%257D%2522
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*giving%2520life%2520insurance%2520charitable%2520assets%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%%253D%40%2522%257B%257D%2522
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*personal%2520residence%2520charitable%2520assets%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%40JTIyJTdCJTVDJTIyZmFjZXRzJTVDJTIyJTNBJTVCJTdCJTVDJTIydHlwZSU1QyUyMiUzQSU1QyUyMmNvbS5hcnRlc2lhLnNlYXJjaC5mYWNldC5GYWNldFNpbXBsZUZpZWxkUmVzdHJpY3Rpb24lNUMlMjIlMkMlNUMlMjJmYWNldF9nZW5lcmF0aW9uX2JlaGF2aW9yJTVDJTIyJTNBJTVDJTIyRVhDTFVERSU1QyUyMiUyQyU1QyUyMmZpZWxkX2lkJTVDJTIyJTNBJTVDJTIyQlVTSU5FU1NfVVNFJTVDJTIyJTJDJTVDJTIydmFsdWVfbGlzdCU1QyUyMiUzQSU1QiU1QyUyMkZ1bmRyYWlzaW5nJTVDJTIyJTVEJTdEJTVEJTdEJTIy%40%2522%257B%257D%2522
https://source.pbs.org/otmm/ux-html/index.html?p=searchResults%2F*personal%2520property%2520%2520assets%400x25xdescxARTESIA.FIELD.DATE%2520IMPORTED%40MjA2MTgz%40ZW5fVVM%253D%40Mg%253D%253D%40dW5kZWZpbmVk%
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Integrated Approaches 

Bequest marketing can also be easily integrated into existing fundraising efforts. Multi-channel 

“piggyback” approaches won’t cost additional money or disrupt the original fundraising 

activity. Here are some examples of how stations are integrating bequests with membership,  

on-air fundraising and other priorities:    

Renewal 
letter w/ 
planned 
giving ask 
WXXI 

Pledge 
Script 
IPTV 

Buck-slip in Gift 
Acknowledgements 
Twin Cities PBS 

Membership 
Survey 
CET 

Anniversary 
Call Scripts 

TIPS    /    TOOLS    /    TECHNIQUES 

Sue Ellen 
Stuebing 

Robert 
Sharpe Jr. 

Esq. 

Cindy 
Hall-Duran 

Kathy 
Reed 

Rob 
Hilbert 

Kathy 
Kielar 

Reply 
Device 
WTTW 

https://pbs.box.com/s/gfowoa2h8k46kt72sv9bymla4lvn4fms
https://pbs.box.com/s/gfowoa2h8k46kt72sv9bymla4lvn4fms
https://pbs.box.com/s/gfowoa2h8k46kt72sv9bymla4lvn4fms
https://pbs.box.com/s/gfowoa2h8k46kt72sv9bymla4lvn4fms
https://pbs.box.com/s/6gvjiccy9wu6v41777xx
https://pbs.box.com/s/6gvjiccy9wu6v41777xx
https://pbs.box.com/s/zvyqconx1t6iygb65p3d
https://pbs.box.com/s/zvyqconx1t6iygb65p3d
https://pbs.box.com/s/r28d2rw57f2kr7ty8lf9
https://pbs.box.com/s/r28d2rw57f2kr7ty8lf9
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PBS has leveraged its existing 
technology to provide a free 
and customizable planned 
giving website for stations. 
Station supporters will find the 
site visually attractive and 
user-friendly. The simple 
content will help users 
evaluate the benefits of giving 
both now and later. The 
website has also proven to be 
an effective cost saving tool 
for stations. 

The website is maintained on 
the Bento platform. If your 
station site is not on Bento, 
the planned giving pages can 
be used as a microsite. Here’s 
a checklist to help guide 
station teams during the 
evaluation and development 
process. 

East Tennessee PBS 

WHUT 

CET 

TIPS    /    TOOLS    /    TECHNIQUES 

Planned Giving Website 

http://www.easttennesseepbs.org/plannedgiving/home/
http://plannedgiving.whut.org/home/
http://www.cetconnect.org/planned-giving/home/
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The most personal way to respond to an inquiry is to send your respondents a sincere letter. 

A supporter who names your station as a charitable beneficiary has essentially elevated your 

station to the status of a family member.  Here are sample letters that can help you get started:  

TIPS    /    TOOLS    /    TECHNIQUES 

Tools for Responding to Inquiries and Thanking Donors 

Response Letter 
Ways to Give 
Legacy Society Member Form 
WETA  

 AFTER YOU RECEIVE CONFIRMATION 
Thank you and invitation to join Legacy 
Society  
WXXI 

 RESPONDING TO INQUIRIES 

Debbie 
Eliason 

Kathy 
Reed 

https://pbs.box.com/s/3by0m513tzibep27nk9xceh14snwimtk
https://pbs.box.com/s/paalt9wzig790doqiv5umt4ldci750xf
https://pbs.box.com/s/fcpwi1oe4rkwno5sdiy4pvxd17fawq3s
https://pbs.box.com/s/ehzmw4vxrv0h4ymi5bl9qf333wb3dfu0
https://pbs.box.com/s/ehzmw4vxrv0h4ymi5bl9qf333wb3dfu0
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Techniques to help guide implementation 

Tips, Tools & Techniques 

As a lover of the arts, 
BETSY ASHTON enjoys 
practicing her painting 
techniques as often as 
she can. She wants to see 
the arts flourish because 
it’s important and its 
beautiful. PBS shares her 
values and for this 
reason, she has included 
her local station, WNET, 
in her will.   

TO HELP GUIDE IMPLEMENTATION TECHNIQUES 
PART THREE: 
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TIPS    /    TOOLS    /    TECHNIQUES 

Media is at the heart of public television and embedded in the DNA of stations.  
Access to mass media provides stations a clear advantage in a crowded fundraising environment. 
Stations can accelerate the growth of their bequest programs by leveraging all available 
communication channels.  

The communication objective for bequest marketing is to keep station supporters aware of the 
opportunity to establish a bequest and favorably disposed to naming your station as a primary 
beneficiary. The requisite awareness and disposition must be maintained throughout the year since 
giving decision can be made at any time. Here’s a quick summary of how the flight strategy works:  

FLIGHT SCHEDULE 

BEQUEST PORTFOLIO 

Run four (4) cycles per year for at most two (2) weeks.  
The cycles should be spread out at wide intervals - much like on-air fundraising. 

Aim for high reach upon all members of the target audience, individuals 55 and 
older. The on-air schedule of insertions should lean heavily upon times when 
there is a large concentration of older women viewers. 

Strive for a minimum of eight (8) exposures per cycle on individuals within  
the target audience in order to have an impact on their disposition to take 
action. The desired action for bequest marketing is for a member of the target 
audience to contact the station and request more information.  

 REACH 

EFFECTIVE FREQUENCY 

Techniques • Flight Strategy 
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This is a sample marketing calendar for campaigns dedicated to bequests and outright 
gifts that commonly fall within the planned giving domain. 

Techniques • Flight Calendar 

TIPS    /    TOOLS    /    TECHNIQUES 

Year One 
Ducks  Alice IRA Betsy Stock IRA Bruce & Paul Stock Ducks/Sheila  IRA Stock 

January February March April May June July August September October November December 
1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 

Media 
Television 
Radio 
Mail 
E-Mail 
Web Ads 
Social Media 

Year Two 
Ducks Ed IRA LeeAnn Stock IRA Gordon Stock Ducks/Pauline IRA Stock 

January February March April May June July August September October November December 
1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 

Media 
Television 
Radio 
Mail 
E-Mail 
Web Ads 
Social Media 

Ducks Campaign 
Bequest Campaign 
Stock Campaign 
IRA Campaign 
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Techniques • Schedule of Insertions 

TIPS    /    TOOLS    /    TECHNIQUES 

MARCH 2018 
SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY 

1 2 3 

4 5 6 7 8 9 10 

11 12 13 14 15 16 17 

18 19 20 21 22 23 24 

25 26 27 28 29 30 31 

Television 

Web 

Guide 

Masterpiece 

2 AM 

Antiques FY Roots    Nature   NewsHour 8 PM 8 PM 

2 AM 2 AM 2 AM 2 AM 2 AM 2 AM 

2 AM 2 AM 2 AM 2 AM 2 AM 2 AM 2 AM 

Masterpiece  8 PM 8 PM 

Print Ad 

Web ad 



BEQUEST PORTFOLIO 22 

CONTACT US 

ED MAPP grew up during 
the depression but was 
fortunate enough to 
attend college tuition 
free. He now sponsors a 
scholarship for one 
student as a way to give 
back. He has also decided 
to give back by including 
his local PBS station, 
WNET, in his will.   PBS 
shares his values and he 
would like to pass it on to 
the next generation. 
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Station Contributors 

DEBBIE ELIASON 
Sr. Director, WETA 

DAWN DECK 
ETV Endowment of South Carolina 

KATHY KIELAR 
Sr. Director, WTTW 

CYNDE HORNE 
Director, WNET 

DAN VIRZI 
Manager, CET/ThinkTV 

SUE ELLEN STUEBING 
Vice President, CET/Think 

KATHY REED  
Asst. Vice President, WXXI 

ROB HILBERT 
Vice President, IPTV Foundation 

KEVIN SMITH-FAGAN 
Associate GM, KVIE 

JUDY CUTAIA 
Executive Director, East Tennessee PBS 

CINDY HALL-DURAN 
Director, Twin Cities PBS 

mailto:deliason@weta.org
mailto:ddeck@etvendowment.org
mailto:kkielar@wttw.com
mailto:HorneC@thirteen.org
mailto:dvirzi@cetconnect.org
mailto:sestuebing@cetconnect.org
mailto:kreed@wxxi.org
mailto:rob.hilbert@iptv.org
mailto:ksmithfagan@kvie.org
mailto:jcutaia@easttennesseepbs.org
mailto:challduran@tpt.org
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